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Why is social media important?

37%

64%

78%

88%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

65 +

50-64 year olds

30-49 year olds

18-29 year olds

Social media users by age

According to Pew Research Center 2018 study

Social media marketing is an opportunity to 

target your promotional efforts to specific 

audiences and people with varying interests.
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• 326 million people use Twitter 

every month.

• 280 character limit means you 

need to be more succinct than 

other platforms.
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• 2.32 billion 

monthly active 

users.

• 68% of 

Americans use 

Facebook.

• Facebook has 

the broadest 

age range of 

users, with an 

increasing 

number of 

users 65+ .
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• 1 billion people use Instagram every month.

• 71% of users are under the age of 35.

• 500 million people use Instagram Stories 

every day.



Planning your posts: Timing
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Planning your posts: Hashtags APP HASHTAGS:

• #Soraapp

• #MeetLibby

• #LibbyApp

CAMPAIGN HASHTAGS:

• #BigLibraryRead

• #TogetherWeRead

• #DigiP2019

PRODUCT HASHTAGS:

• #PerspectivesOnReading

• #DigitalBookmobile

• #PanoramaProject



Planning your posts: Images



Planning your posts: Branding

• Use images and suggested content from 

the Resource Center or the OverDrive 

social profiles, but change the copy in 

the body of the tweet to match your 

library’s voice. 



Planning your posts: Focus on content
• Share trending curated collections to engage 

readers interests around a specific topic, genre, 

holiday, or event.

• Help circulate your mid and backlist by 

spotlighting available titles regularly.



Planning your posts: Inform & Engage

• Ask questions to encourage 

comments and sharing.

• Branches closed for a holiday, 

construction, or bad weather? 

Let readers know your digital 

collection is always open!

• Drive excitement to try digital 

with a contest or giveaway. 
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Do this, not that!

DO POST ABOUT:

• Library events

• Community announcements

• Author events

• Industry news

• Trending topics (new releases, book-to-

movie adaptations, etc.)

DO NOT POST ABOUT:

• Personal political views

• Offensive content

• Personal opinions – think of your library 

brand as a whole. 
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Social success story: Cuyahoga County

• Share fun facts about your library location.

• Use trending hashtags to get the content in front of 

people that are interested in the topic. 
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Social success story: King County

• Retweet stories that you are tagged or mentioned 

in to create more “buzz.” 

• Engage with profiles that are outside your network.
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Social success story: Big Library Read



Creating a call to action



Next steps Review 
the mini-
modules.

Twitter

Facebook

Instagram

Visit the 
Resource 
Center.

Download a kit.

Find an image.

Register for webcasts.

Follow us 
on social 
media.

Facebook

Twitter

Instagram

Pinterest

Plan your 
next post!

Email 
your 

Account 
Manager.

They can answer any 
account specific 
questions.

https://cc.readytalk.com/cc/playback/Playback.do?id=v1cp8
https://cc.readytalk.com/cc/playback/Playback.do?id=dzth04
https://cc.readytalk.com/cc/playback/Playback.do?id=cye4vt
https://resources.overdrive.com/library/
https://www.facebook.com/OverDriveForLibraries/
https://twitter.com/OverDriveLibs
https://www.instagram.com/overdrive_libs/
https://www.pinterest.com/overdrivelibs/


Mini-modules

Twitter

Facebook

Instagram

http://cc.readytalk.com/play?id=v1cp8
http://cc.readytalk.com/play?id=dzth04
http://cc.readytalk.com/play?id=cye4vt



