
Engaging Students in the Classroom with OverDrive
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Ensure your students are 

engaged, informed, and excited 

about digital content in and out 

of the classroom.



3

• Leverage current data around digital content 
to gain buy-in from admins, teachers, 
parents, and students.

• Employ best practices for classroom management
and customize the student user experience 
with your school digital library.

• Increase student awareness of OverDrive 
through free, customizable marketing resources.

• Incorporate digital content into your lesson plans.

After this session, you will be able to:
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Why use digital content?

Personalized

Customize the reading or listening experience.

Private

Control what information you share with others. 

Accessible

Adjust contrast, font, text size, audio, and more.

Cross-curricular

Collaborate between subjects and classes.

Meet students where they live.

Accommodating
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Why use digital content?

Accommodating 

Personalized

Private

Accessible

Why Digital Learning Is So Important For Teachers And Students - tech.co

https://tech.co/digital-learning-teachers-students-2017-04
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Classroom best practices

Group

Curate

Assign

Differentiate

Personalize
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Use groups of titles

• Novel sets (individual copies)

• Class sets (short-term rental)

• Simultaneous Use

• Project Gutenberg

Group
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Hand-pick lists of titles

• How do you curate a collection?

• When should you curate?

• Who should curate?

• Examples

Curate
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Assign titles to students

• Who should assign titles?

• When should you assign titles?

• How does it work?

• Demo

Assign
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Choose a reading experience

Differentiate

• Read and Listen

• The OverDrive app

• Sora (coming soon!)
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Upload local content

Personalize

• How does it work?

• When should you use it?

• Who should be in charge?

• Examples
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Lesson planning with digital content

Elementary/lower grades

Middle grades

High School/upper grades
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Students will watch and listen to a Read-along  title, pausing between 

chapters or sections for a check for understanding and to respond to 

topic discussion questions. 

1. Identify the Big Idea.

2. Begin with an opener to introduce context.

3. Explain and demonstrate the behavior expected 

during the session. 

4. Describe expectations and ask students to model example.

5. Pause after a new theme or concept is introduced and 

ask students follow-up, opinion, or “spark” questions.

6. When the title is finished, ask your students 

wrap-up questions.

LOWER GRADES

Read-alongs
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MIDDLE GRADES

Students will discuss a historical event or person and explain why the 

event or person was significant; create a visual representation of one 

aspect of a the person’s life or the event with a comic or graphic novel.

1. Students will read a graphic novel as a jumping-off point.

2. Students will work in teams of 3-4 to choose a particular 

person or event to research and discover.

3. Using a template (found online or student-created), 

each group member will contribute to aspects of the

1-2 page comic. 

4. Student groups will swap and enjoy finished comics during 

in-class reading time.

Graphic Novels
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1. Students will read Shakespeare’s Romeo and Juliet.

2. Teachers will use the Tough Topics for Teens Marketing Kit as 

a jumping-off point for discussions and supplemental titles.

Students will discuss the tough topics of young adult and teen 

violence using a historical backdrop with modern reasoning and 

problem solving skills. 

UPPER GRADES

Tough Topics for Teens

Gang violence. 

Ask students to reimagine

Romeo and Juliet as a 

modern production whose 

main theme is the escalation 

of teen gang violence. 

Students work in small 

groups to rewrite the 

language and focus of 

sections of the text.

Gun violence. 

Assign students a country 

and ask them to research 

how many handgun-related 

deaths occurred there in a 

one-year period. Compare

and discuss findings, 

focusing on why the problem 

in the certain countries is so 

much greater. 

Suicide prevention. 

Task students with outlining

a suicide prevention program 

for the school. Research

facts, statistics, help 

resources, and prevention 

tactics. Create materials for 

their peers to take home and 

reach out to an area facility to 

secure a speaker and/or tips 

and materials to incorporate 

into the program.SAMPLE ACTIVITES

https://static.od-cdn.com/Tough Topics for Teens Marketing Kit_ K12.zip
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Marketing resources

resources.overdrive.com/k-12-schools 

• Customizable Print Materials – stickers, 
flyers, posters, temporary tattoos.

• Digital Resources – web graphics, social 
media images.

• Templates for letters to parents, staff 
e-mails, morning announcements.

• Staff training videos.

• Ideas for student activities & classroom use.

• and more!

http://resources.overdrive.com/k-12-schools
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Next Steps

Learn more

Visit resources.overdrive.com. 

• Customize marketing materials.

• Register for our next live webcast.

• View our on-demand training modules.

Visit help.overdrive.com. 

Visit help.marketplace.overdrive.com.

Contact us

Contact your Account Manager.

Email training@overdrive.com.

Follow us on social media.

https://resources.overdrive.com/
https://help.overdrive.com/
https://help.marketplace.overdrive.com/
mailto:training@overdrive.com



